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The leading professional media brand
for all players in the games and toys sector
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Linformation des professionnets du marché des jeux et jouets

An expert and recognised editorial team N
in the games and toys market Joue

Every month, our editorial staff offers you an in-depth analysis
of the games and toys sectorin which you can find :

The key figures deciphered and commented to understand A\ 1/,
and analyse your market. RN |/ /7.
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Thg latest news frqm speaa!lsed and genera_l retailers, NN RN R
suppliers and institutional bodies to keep you informed of news RN . N PR
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Targeted thematic dossiers to shed light on strategies and ARy, -
hew trends. P11 Ll
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Bruno BOKANOWSKI

Managing editor




La Revue du Jouet : audience profile
of the brand

Sectors of activity :

Independent or affiliated specialists 23%

Integrated specialists 22%

Manufacturers 20%

GSA

16%

Online sales platforms 13%

Other 5 %

Source:
Toy Review -Readers'Survey2017

Llnformation des professionnels du marché des jeux et jouets

JOuet
> 74%

of readers read La Revue du Jouet
every issue.

78%

of readers believe that

La Revue du Jouet provides
them with information that
they cannot find elsewhere.
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La Revue du Jouet : audience profile

of the brand

Functions in the company :

= Purchasing managers, buyers, shop
managers, department managers,
salespeople

Sales, marketing, key account, product
manager

25% General management (suppliers and

distributors)

Others

Source:
Toy Review -Readers'Survey2017 www.infopro-digital-media.fr

Linformation des professionnets du marché des jeux et jouets
-' o La revue dl.t

Positioning of the audience in
relation to advertising

of readers believe that advertising in
the magazine is informative.

of readers believe that advertising in the
magazine

the magazine helps to identify new suppliers
and providers.
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Andrea ROIG
Director of International Sales

Tel.: +33 1 77 92 96 46
andrea.roig@infopro-digital.com

Campaigh Management

Tel.: +336 5893 63 03
+336 58936313

salesipd@infopro-digital.com

A

LET'S KEEP IN TOUCH!

Titilade ADEOYE-ALABI
International Marketing Coordiinator

Tel.: 4336 58 59 20 31
titilade.adeoye-alabi @infopro-digital.com




	Slide 1: The leading professional media brand for all players in the games and toys sector
	Slide 2: An expert and recognised editorial team  in the games and toys market
	Slide 3: La Revue du Jouet : audience profile  of the brand
	Slide 4: La Revue du Jouet : audience profile  of the brand
	Slide 5

