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- .
Your reference media

] on 1nnovation 1n the industrial sector

Industrie & Technologies has been leading the community of decision-makers in profitable
innovation since 1958. With a new magazine and website formula, launched in 2022, the brand
strengthens its position as a reference for innovation in industry, from deep tech to the factory
floor, with a unique coverage of technological innovation.

2.6M 198 584K 91K 12,580

/ il
%%‘/‘f” \L \

o Unique visitors/ Affinity Index on the Intentional emailsin monthly readers copies
month” technical frameworks® our database distributed
Innovations

Conception

(1) AT Internet January 2023 — Usine Nouvelle
(2) One Next Influence 2021 — Usine Nouvelle

Sources m infOprOdlgltal
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The editorial team on
technological innovation

Joumalist
> DIGITAL

Editorial Director

Journaliste
> PRODUCTION

Editor in chief

Jogmalist
> ENERGY, ENVIRONNEMENT

Industrie & Technologies accompanies you and deciphers for you each month the key
innovations for the industry:

»In Industrie & Technologies, you will find all the information on R&D, from scientific advances in

research laboratories to innovations in industry, including the breakthroughs of deep-tech start-
ups. Transformation of production techniques, decarbonization of processes, diffusion of artificial
intelligence, advanced materials...
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The reference media on innovation
reinvents itself in 2022
Industrie & Technologies in 2022 offered... A new approach

A unique coverage of technological innovation Technological innovation has returned to the forefront after the
tsunami of digital connectivity-app-use innovation.
It is now the emergence of :

An enrichment of formats

transform the industry: Al, quantum, 5G, blockchain,

a Cross-functional technologies that are transforming or will
A reinvented magazine with expert content cybersecurity, loT...

ERNE -

—xje

Disruptive technological innovations, crucial to addressing
major challenges, climate and environment. advanced

The creation of the Innovation Managers Club &
materials, batteries, hydrogen...

— 1)

Increased visibility with the association
to usinenouvelle.com

g

Y Deep-tech, a new phenomenon that is taking
4 hold and reflects the emergence of start-ups

Exclusive advantages for subscribers 4 in technology R&D

Industrie & Technologies is ideally placed
at the crossroads of research laboratories,
industry and start-ups

m infoprodigital
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INDUSTRIE

Industrie & Technologies reinforces its position as a reference for
technological innovation, from deep-tech to the manufacturing
industry.

From scientific breakthroughs to product use, Industrie &
Technologies tracks down and deciphers the best technologies
along the entire innovation chain, in laboratories, manufacturers and
deep-tech start-ups

Industrie & Technologies is a unique coverage of technological innovat

multi-sector and transversal

A link between research and industry

Coverage of key technologies in the transformation of industrial
companies

Highly specialized analyses

Stay ahead of the game
with the new formula

Our monthly meetings

Report from a research laboratory

Focus on a state-of-the-art research equipment .
available to industry

Presentation of research-industry R&D projects.

Step-by-step analysis of R&D projects subsidized at
European or national level

m infoprodigital

MEDIA



= Industrie & Technologies

] a powerful and exclusive audience

61%

of L'Usine Nouvelle's executive and

815,000 550,000 59% economic publication®

INFLUENTIAL EXECUTIVES, TOP PURCHASING DECISION

PERSONALITIES®@ M ANAGERS AND M AKERS®
of audience outside of Paris?

DIRECTORS®

34M Visits per month & 5,4M Page views per month®
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LUSINENOUVELLE

Source
One Next Influence 2021

Usine Nouvelleis

LARGE
COMPANIES

VSES / SMES )}

Usine Nouvelle
an affinity audience

affinity with these targets

DECISION MAKERS
BTOB PURCHASERS TOP MANAGERS &

EXECUTIVES A TECHNICAL
EXECUTIVES

yﬂ///////////
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Industrie & Technologies
- magazine reinvented

A magazine reinvented to meet the needs of industry players
of the industry:

| |

- 66%

n O

0 monthly readers

O ., Industrie & Technologies
0 /7. readers  participate in the
0 osooqmnovation  process  in their
|
|
|
|
u issuesin 2023

R Industrie & Technologies
B 2 readers find the magazine
N Chantier titanesque, relevant(”

" gains incertains New sections to highlightexpert content

m N

| | || [} | [ ]
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=
Our media brand's audience

INDUSTRIE

Areas of Professional Purchasing

Programs and software packages for professional use 644%

Computer equipment (PC, peripherals,

Production equipment 498%

Security and protection equipment

Measurement equipment, control and automation

Industrialized constructions 34.8% 71 O/ of readers participate in the innovation process in
O their companies
New IT solutions (cloud, mobility...)
Energy and environment equipment o) of readers say that Industrie & Technologies allows
55 /O them to anticipate market trends and changes
Handling and packaging equipment 22.7%

m infoprodigital
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INDUSTRIE

Functions™

Administration, management, Finance

Study, research S
and design

Documentation
—

5.5%

Commercial Marketing
N& Communication

General Management

/

Industry

Production and related functions

The profile
of our audience

Sectors of Activity”

Education, Public research

—

BTP

/—

25%

'm Commerce

A

Services

According to a study conducted by Zenith Optimedia, the average magazine reading time was 7.30 minutes in 2018. ©

0)
42 /O of Industrie & Technologies readers spend more than 30 minutes reading an issue
(Sf)LIlEFC;OQI audience survey m infOPrOdlgItal

MEDIA

(2)Zenith Optimedia - 10 ]



= The profile

of our visitors

INDUSTRIE

Functions

General management 27.8% 76-8%

of visitors are executives and managers

Studies, research and design

Sales, marketing and 22 2%
communication :

CET— 3 5

Production and related functions 9,3%

visitors are BtoB purchasing
deC|5|on makers
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Andrea ROIG
Director of International Sales

Tel.: +33 1 77 92 96 46
andrea.roig@infopro-digital.com

Campaigh Management

Tel.: +336 5893 63 03
+336 58936313

salesipd@infopro-digital.com

A

LET'S KEEP IN TOUCH!

Titilade ADEOYE-ALABI
International Marketing Coordiinator

Tel.: 4336 58 59 20 31
titilade.adeoye-alabi @infopro-digital.com
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